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Browsing the front office
The front office is what customers constantly see when browsing your shop. It is the interface, the
products, the pictures, the descriptions, the whole purchase process, etc.
As a customer, this is all you will see of a shop during your browsing and buying experience, from start
to finish.
As a shop owner, you should know your front office like the back of your hand, not only because you
owe it to yourself to know your shop inside and out, but also because you need to understand what
your customers face, the number of pages and clicks they go through during a typical buying sessions,
where they might get stuck and how to help them out, etc.

Even though you think you know your front office by heart, it is important you should get back it
from time to time,as if you were a first time visitor. Browse your website, buy a product, contact
the customer service: you might make some discoveries and see a few things that you can
improve!

The default theme
PrestaShop comes with a default theme, which uses white on light gray background. This simple
design is intentional, in order to be adaptable to just about any line of business: cars, photographs,
antiques, or anything at all! It was designed to be easy to browse, ergonomic, standard-compliant, and
adapted to all screen sizes and devices.
If you installed PrestaShop with its sample data, you will see clothing products.
While the shop owner can change the front office theme at any time, thanks to the wealth of themes
that are available on the PrestaShop Addons website (http://addons.prestashop.com/), we will base
this chapter on the default theme only.

Note that we here are describing the default theme with its default settings and modules. Activating
other modules, or obviously using another theme, can dramatically change the shopping experience.

Navigating the shop
Whether your customer arrives on the front page by typing the shop web addresses or lands on a subpage through a search engine, he or she will always have many options to navigate through the
catalog.
The header

The header is a thin bar of content, accessible from any of the front office pages.
It contains several essential tools and links, which apply to the whole shop and is seperated into two
parts.
A thin container with:
A link to the contact page.
The language (if more than one language is available). The customer can choose the language in which the shop should display texts.
The currency selectors (if more than one currency is available). The customer can choose the currency in which the shop should display
prices. This is great in order to compare prices with other international shops.
A link to the sign-up page. When the customer is logged in, it displays his first name and last name as a link to the customer's account.

Once connected, the customers is taken to the "Your account" page, and a "Sign out" link
appears.
Cart (0). A quick reminder of the current status of the customer's cart (by default it is "(0)" for empty). Sometimes customers select items
while browsing and forget about them after a few pages. It is therefore essential to give them a way to keep these products in mind.

A larger container with:
The shop logo. A click on the logo brings the customer back to the homepage, from anywhere in the shop. The default logo reads "Classic" (after
the default theme's name): this is an incentive for you to use your own logo rather than keeping the default one.
The menu. By default, it displays the "Women" category, and its subcategories when you mouse hover it. To update the menu with your own
categories, you should configure the "Main menu" module.
The search engine. Many customers prefer to look for a specific item through the search engine rather than browsing through categories after
categories of products. On some online shop, this is even the only way to browser the site's content for most customers. This is the module
"Search bar".

The header hardly ever changes throughout the whole buying experience.
The cart

The header's essential part is the cart. By default, it is folded in order to only show the number of
products it currently contains (if any). The customer can click on the text to access the shopping cart
summary, from which the checkout process can be started.
The footer

The footer begins with a short container which presents two things:
A "Get our latest news and special sales" form, in order for the customer to subscribe to your newsletter. Customers can register to your shop's
newsletter directly using this form. Afterwards, the newsletter itself is entirely managed by you; PrestaShop does not handle the transmission of
emails to the customers. The "Newsletter" module enables you to generate a .CSV file of all the registered customers and their e-mails, and you
should be able to import that CSV file in any emailing system. The form is handled by the "Newsletter subscription" module.

The footer gives access to pages that could be useful to your users.
The "Products" block contains:
Three links to products lists:
Specials. All the current promotions.

New products. Recently added items.
Top sellers. Most popular items.
The "Our company" block links to informational pages:
Delivery
Legal notice
Terms and Conditions of use
About us
Secure payment
Contact us
Sitemap, which lists all the pages on your store.
Stores
The "Your account" block contains links to the main pages of the user's profile (or the authentication page). The title "Your account" is also a link
to the customer account.
Addresses. A customer can add multiple addresses for different delivery options.
Credit slips. Received when an order has been canceled. Credit slips can be used for any future order.
Orders. All past and currently processing orders.
Personal info. First name, last name, e-mail address, home address, phone number, date of birth: all the necessary information about a
customer.
Vouchers. All coupons code that have not yet been used (if there are any).
The "Store information" block contains the address, phone number and e-mail address of your business.

Note that all this content can be changed by the shop owner from within the back office, either through
preference settings or through module configuration.
The left column

The default theme's left column only appears on a category page, when activated from the back office.
It mainly serves as a handy placeholder for navigation and tools.
Categories block

A category is a hierarchical way of sorting items: it can contain any number of sub-categories, making
it possible to easily browse from the more general category listings to the more specific products by
following a logical path.
A PrestaShop shop can have as many categories and sub-categories as needed, with an infinite
number of products in a given category level. All categories are actually sub-categories of the root
category, "Home."
Faceted navigation

The faceted navigation displays a block with different criteria available to filter the products, mostly
attributes, features, and price ranges. It is very handy to help the customers easily find a product.
The central section

This is where the magic happens. The central section changes constantly in response to the
customer's choices.
The front page

The default front page gives the customer a broad overview of the shop and its possibilities. An image
slider serves as an introduction to the shop, with three alterning images.
The slider is followed by a list of "Popular products" that highlights products depending on their
popularity.
Most seasoned web surfers will visit a shop via a search engine, landing directly on a product or
category. Few stumble upon the home page, and this is why it should be tailored to new users.
Product listing pages

Categories, tags, brands, suppliers, search, specials page, best sellers page or new products page:
PrestaShop has many paths to a product, but in the end, the customers are given a familiar listing of
products, within the chosen context.
Despite the differing content, these listing designs are very similar, in order to keep it familiar even for
the newcomers. They all display a list of concerned products organized in a grid, with:
A thumbnail,
Discount or state flags on the top-left hand side,
Product name
Product price

This list view enables the customer to see at a glance the products' main information when they
already know everything they need about a product, allowing for a quicker decision process.
Hovering over the product triggers a quick animation, displaying the different combinations and a
"Quick view" link. By clicking the "Quick view" link, a pop-up window opens with the main product
information and an "Add to cart" button.
Category header: image and image map

Categories can feature a header image with an introductory message, as set by the shop owner.
Product sorting

Product listing by category or brand can be further sorted by price (low to high or high to low), name (A
to Z or Z to A) or relevancy.
Product page

This is where all the information entered by the shop owner is available to the user. Depending on the
theme design, a product page can be very thorough, with extensive information, or simply present the
most essential facts. The default theme is typical in that its most prominent feature is the product
images, with a tool below it enabling customers to view the various available images.
Next to the images are two blocks:
A "summary" block, presenting the main facts for the current product.
The "Add to cart" block, with the option to choose among the available combinations (as defined by the shop owner) and the quantity to be
ordered.

Below the cart block you will find a reassurance block, to let your customers know about the various
benefits of buying on your shop, or to be more transparent on your payment and delivery policies.
At the bottom of the product page is a tab section. The most usual ones are:
Description. This gives the full description for the product, as entered by the shop owner.
Product details. This tab only appears if the shop owner has entered data in the product's "Features" sheet. This gives all the detailed features
that were entered into database. The content of this tab is very sparsely written: these are just raw facts, far from the product description.

The cart page

Clicking on the "Cart: XX products" link in the header brings the customer to the shopping cart
summary page, which is the first step in the order process, before entering the checkout page. It sums
up the cart and shows again the reassurance block. This is where the customer makes sure that the
order only contains the wanted products, no more, no less.

When clicking the "Checkout" button, the user is redirected to the one-page checkout, divided into 4
sections:
1. Personnal information. Where the non-logged customer is asked to log in or create an account. This step is skipped over if the customer is
already logged in. However, it is still available if the customer wants to sign in with another account.
2. Addresses. Where the customer is presented with his or her currently registered addresses in PrestaShop, and has to choose the one where the
delivery is to be made.
3. Shipping method. Where the customer chose the shipping options.
4. Payment. Where the customer is presented with the final price of the order (now including the shipping price), and is asked to choose a payment
method.

The customer can come back to any previous step by clicking on its title.
The checkout page has been voluntarily stripped of any distraction such as the left column, the footer
and other links that can lead the customer away from the purchase. It is still possible to exit the
checkout process by clicking on the shop logo in the header.

Creating a customer account
Because it is one of the main sources of lost customers for online shops, PrestaShop makes it simple
and straightforward to create a customer account.
When clicking the "Sign in" link in the header, the visitor is taken to the authentication page, where he
or she can sign in. If he or she needs to create a new account, the link "No account? Create one here"
will redirect to the account creation form.
There are two parts to the account creation form:
Personal information. There the customer should fill in everything that can uniquely identify the customer: first name, last name, e-mail,
password, and date of birth.
Subscriptions. The customer can choose to subscribe to your newsletter and to receive or not your partner offers. Make sure you only display
these fields if you actually send this kind of content.

Once registered, the customer is redirected to the "Your account" page, where many options can be
accessed: order history, credit slips, vouchers, and access to the previously entered information.
Among the available links is "Add first address". This will be the default address for this
customer - there can be many more.
If the customer only has one registered address, it will be used both as the shipping and the
billing address. During the order process, the customer can choose to use a different address
for the billing address, and create that new address on the fly.

Buying a product
The whole process of buying a product on a PrestaShop site can follow different paths, but they all
reach the same conclusion, which in e-commerce lingo is called the "conversion funnel": from the
moment the cart is filled and the customer starts to check out, he or she has to progress through
various validation screens until the order is validated and can be processed.
The purchase path is called a conversion funnel because this is where a lot of online shops lose
clients due to overly long, complicated or numerous screens. Read more on Wikipedia: http://en.
wikipedia.org/wiki/Conversion_funnel.

This process starts when the customer clicks the cart summary's "Checkout" button, and always
follows the same sequence of screens:
1. (if the visitor is not logged in) The authentication screen, where the visitor can either go to the account creationpage, or log in.
2.

The delivery address page. If the user account has no registered address, the customer is
directly taken to the address creation form.
Two addresses are necessary for an order:
The delivery address, where the order should be sent.
The billing address, which should be the one that is tied to the payment method.

If the customer needs to have the order billed to an address other than the delivery one,
he or she can click the "Billing address differs from shipping address" link and either
select an address from the currently registered ones,or create a new one.
If an address turns out to be wrong, the customer can use the "Edit" link to correct it.
3. The shipping page.
This is where the customer can choose from different shipping- and packaging-related options:
Depending on what the shop can offer, the customer may be able to choose recycled packaging and gift-wrapping (with an optional gift
note)
The customer MUST choose a carrier in order to reach the next step.
4.

The payment page.
The customer can choose many payment options, depending on what the shop owner has set
up. The customer clicks on the chosen method and depending on the method, is either sent over
to the chosen third-party handler or continues to one of PrestaShop's pages where he or she can
enter the needed details, such as a validation before displaying check or bank wire information.
Check and bank wire are installed by default, but PrestaShop makes it easy to offer
payment through PayPal, Hipay or any other 3rd party providers. See the modules
available in PrestaShop's back office, or check the Addons marketplace for even more
modules: http://addons.prestashop.com/.
The customer needs to agree with the shop's terms of service before completing the purchase
and validation the order. Which is done by clicking on the "Order with an obligation to pay" button.

5. Once the customer has validated everything, the summary page is displayed.
It begins with "Your order is confirmed". Depending on the chosen method of payment, some final information should be provided to the customer,
along with a notification that a confirmation email has been sent and a link to the customer support page.

